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The LEGO Group
2019 Financial Results

Financial Highlights

385bn +6%

Revenue Growth vs. 2018

10.8bn 9.6bn

Revenue DKK

Operating Profit DKK Cash Flow DKK

Innovating & Investing for Long-term Growth
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Innovating Retail
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Consumer Sales Growth vs. 2018

Market Share

Grew in all
major markets

66

It was a strong year for
the LEGO Group. We
outpaced the toy industry
and grew consumer
sales, revenue, profit
and market share in

all our major markets.”

Niels B. Christiansen, CEO
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